Investing in a Holiday Property
One of the most common mistakes investors make is selecting a holiday investment property based on ‘their’ memories of only 1 or a handful of holiday experiences.

We call this syndrome – “Holiday Blinkers”. ie warm weather, beach front location, all day fun and relaxation…… anybody would have great memories.

You may be on holiday for 1 to 2 weeks of the peak holidaying period, where tourists are plentiful, shops and restaurants are full and the beaches are crowded, but, you need to research what happens there for the rest of the year.

The second most common mistake is that investors select a holiday unit that they envisage holidaying at themselves. Let us explain further. It may be financially beneficial if you were to stay a number of times throughout the year at your own holiday property BUT if you are only wanting to stay once or twice a year, it will generally be in the peak holiday period, therefore missing out on the greatest income period of the year.

Research is your best friend…. tourism occupancy figures and daily spending habits will give you the overall picture of where the popular holiday destinations are.

Visit each complex’s web site booking page. This shows you the forward reservations and actual prices charged per night. Web sites such as Trip Advisor, where guests rate their experiences – both good and bad - at holiday complexes on a regular basis are “gold” when it comes to reading between the advertising/promotional information.

Obtaining recent actual sales figures of similar properties to your criteria will give the best indicator of price and how regularly properties in the complex/area become available for sale ie tightly held properties are generally the best performers.

Future proofing your investment includes investigations with Council for any planned developments within your search area ie supply and demand. There is no sense in purchasing a cheap, aged unit in a complex when nearby a new resort is being built with the latest facilities and offering attractively priced holiday packages.

Property Management can ‘make or break’ your investment: Items such as presentation, cleanliness, maintenance, staff management/retention and reporting on a regular and per functionary basis are the true indications of professional management.

The best management is ‘pro active’- not re active.
Holiday makers that have an enjoyable experience return again and tell others – unhappy holiday makers just tell others and with the advent of websites such as Trip Advisor, a review can reach 1000’s of potential tenants.
This information has been carefully compiled and is not intended to be treated as a warranty or promise as to the correctness of the information. Interested parties should undertake independent enquiries and investigations to satisfy themselves that any details herein are true correct.
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